
Chambliss Center For Children

Our Logo Usage Guide



IN AN EFFORT TO MAINTAIN A CONSISTENT, PROFESSIONAL PRESENCE 

THROUGHOUT ALL OF OUR BR AND COMMUNIC ATIONS,  WE HAVE 

DEVELOPED THIS USEFUL REFERENCE GUIDE FOR EASE OF SELECTING 

A ND  A PPLY ING  OUR  ORG A NIZ AT ION ’ S  LOGO.   A S  YOU WILL 

DISCOVER ,  WE UTIL IZE MULTIPLE FORMATS AND COMPOSIT IONS 

OF OUR PRIMARY LOGO,  WITH VARIOUS APPLIC ATIONS FALLING 

WI T HIN  A  SUBSE T  C AT EGORY.   A S  A  MEMBER  OF  OUR T E A M 

O R  A  T RUS T ED  PA R T NER  IN  OUR  ENDE AVOR S ,  I T  IS  IMPER AT I V E 

THAT YOU ADHERE TO THE SIMPLE RULES OUTLINED 

ON THE FOLLOWING PAGES.  IF EVER IN DOUBT, 

PLEASE NOTE THE CONTACT INFORMATION ON THE 

LAST PAGE,  AND ALWAYS FEEL FREE TO REACH OUT TO US.

T H A N K  Y O U  F O R  B E I N G  A  PA R T  O F  C H A M B L I S S  C E N T E R  F O R  C H I L D R E N .  



P R I M A R Y  L O G O  F O R M A T S

T H E  H O R I Z O N T A L  L O G O

C O L O R  L O G O S

B L A C K  L O G O S

W H I T E  L O G O S

T H E  S T A C K E D  L O G O T H E  I C O N
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Our logo contains three components:  The icon, com-
prised of a tree with colorful leaves represented by hearts; 
the signature; and the tagline. 

When presented in its full-color application, our logo is 
vibrant and colorful, communicating a sense of warmth, 
youth, love, safety, diversity and community. This is 
reflective of what the organization represents.   

We utilize two primary logos for branding applications. 

Our Horizontal format logo presents the signature on a 
single line, positioned to the right of the icon. Our tagline 
is centered beneath the signature.

Our Stacked format logo presents the signature in a three-
line setting, positioned to the right of the icon, with no 
tagline placement. 

Utilizing two formats of the logo offers more flexibility 
when the logo is being placed in a particular setting. 

In addition to our primary logos, we sometimes will 
utilize the icon in a setting all by itself, primarily in the 
application of specialty items. Use of the icon by itself 
should be dictated by the marketing contact representa-
tive listed at the end of this guide.

Every version of our logo has been created in multiple 
user formats, both vector and bitmapped, full color as 
well as Black and White. A thorough listing is included 
on the last page of this guide.
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L O G O  S A F E  Z O N E S
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For best results in any given setting, our logo should be 
provided some breathing room. This will enable it to be 
noticed in an aesthetically manner.

Shown here are the suggested minimum safe zones, 
determined by the diameter of the center green circle of 
the tree icon. 

Ultimately, when placing the logo in a setting with 
competing elements, a good sense of surrounding space 
should be applied by the end user. All internally- and 
externally-produced literature should be approved by the 
contact listed on the last page of this guide.  
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S U B S E T  L O G O  F O R M A T S

T H E  R E S I D E N T I A L  S E R V I C E S  L O G O

T H E  R E D  B A N K  L O G O

T H E  T H R I F T  S T O R E  L O G O
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Our Residential Services logo is used for our Residential 
Program only.

Our Red Bank logo is used only in conjunction with the 
Red Bank location.

Our Thrift Store logo is used only in conjunction with our 
thrift store communications.
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D O ’ S  A N D  D O N ’ T ’ S
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NONE OF OUR LOGOS SHOULD EVER BE MODIFIED 
FROM THEIR GIVEN COMPOSITIONS OR COLORS. 

It is imperative that the logos are not stretched, com-
pressed, rotated or modified in any way. Nor should the 
specified colors ever be modified. If ever in question, 
please consult your marketing contact listed at the end of 
this guide. 
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C O L O R

S P O T  A N D  P R O C E S S  C O L O R  V A L U E S

7

Our color palette is one which consists in its entirety 
within our logo. So, although rare, in addition to black, 
we have a 12-color logo. However, we should never spec a 
job using 12 Pantone colors, as it would be a very expen-
sive logo to print in match/spot (Pantone) colors. Instead, 
using the match colors assigned to the logo, we have both 
CMYK and RGB color values built in. 

CMYK files should be used for reproductions in color 
advertising, brochures, business cards, etc. Basically, any-
thing printed in 4-color process or printed on a digital 
press should utilize the CMYK logo. 

RGB logos should be used for any internal online docu-
ments, web applications and television applications.

The spot color logo can be used when providing to a 
source who may be printing with applied cut vinyl, in 
which case they can use the pantone colors as reference 
when matching vinyl colors. Vinyl applications are typi-
cally used in large format banners and/or signs.

Please Note:  Very few printers have a twelve color press, therefore it is 

more economically sound to print the full color logo as 4-color process, 

(CMYK). If we print on various substrates, such as craft paper versus solid 

bleach sulfate, the process colors may look very different. Any print on 

substrates other than clay coat or solid bleach white will require a draw 

down to see how the color blends. (For example, if we ever print bags for 

our thrift stores, our logo will change colors dramatically on a brown bag 

unless we alter the mix to match the color for the absorption.)

Regardless of external applications, it ’s always wise to consult your 

service provider for guidance when needed.
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T Y P O G R A P H Y
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Our complimentary typeface is Open Sans. It is the 
typeface we suggest be used for our printed communica-
tions and should be implemented for use in all print and 
electronic visual communications whenever possible. It 
can be applied to long-running copy, captions, display 
settings, headlines, and fine print. 

Open Sans is a type family which consists of several 
weights and italics. All of the settings are shown here.

The font may be provided to you, per the license contin-
gency, by one of the marketing contacts listed on the last 
page of this guide. It is an Open Type font which can be 
installed on a Mac OS or PC.

Open Sans
LIGHT: Empelibus, quiberi sum eat quostrumque paria eosaper 
namenis molorum quia dollam, sitia dolorumetur mo volupti blandae 
volorem ereicto id et aut molut lam et et quam fugiamus corem 
nistia volut et exped qui bea consectet quam. LIGHT ITALIC: adigendel 
in rem vendis et es venihiliam sint quas am harcipidus volorei ctotaqui 
remolen tisitae qui nobit haribus explatendam fugiatet aut plit odis qui 
dolupti nihillit quis in conessimin nonsequia ipsam coratur, oditemporum 
excepro mos est porro magnam rerat reperspis.

BOLD: Epeligent ipsum imus evenis ex eum, Epeligent 
ipsum imus evenis ex eum, Epeligent ipsum imus 
evenis ex eum, Epeligent ipsum imus evenis ex eum, 
Epeligent ipsum imus evenis ex eum, Epeligent ipsum 
imus evenis ex eum, Epeligent ipsum imus.Tur accae.

EXTRA BOLD: FUR. MARIBUS ESTRA NOSTISSUS 
AM MORTERIS INAT L. ASDAM. COMPLICAVO, 
QUE NIUS SE AUTEM PRO, CAT, DIE ELI PRA 
SENDICE NDACIS AT VIDEMUS, UT DIT.

BOLD ITALIC: Apis in rererum vita consequi arit lant magnis magnatis 
demos rehendae delia sanda cupturit, nos doluptatem esti volupta 
tetur, voluption et verferuptia ea verspel entendebisti cum volupta 
tquam, volupta tiusandam fuga. Name rem ut explatque audaes

SEMI BOLD: Velia 
velis ant earciis ra 
doloribus is dolo 
quodipitae volorep 
erciand aecuptias. 
SEMI BOLD ITALIC: 
a quas nobitas re 
nesequam se liquatem 
hillupture, consed el 
ipsunt maionectemos 
ium earupis distibu 
storeri.



F O R M A T S  A N D  M A R K E T I N G  C O N T A C T
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All logos exist within the Marketing department  
in the following formats:.

VECTOR:  

.AI, .eps and .pdf

Scaleable vector logos are available as: 
CMYK, RGB, SPOT COLOR,  
BLACK and WHITE.

BITMAP:  

.JPEG and .PNG

JPEG logos are available as: 
RGB and BLACK 

PNG logos are available as:  
RGB, BLACK and WHITE  
with transparent background. 

To request logos or brand fonts, please contact: Lesley Berryhill 
Director of Communications

lrberryhill@chamblisscenter.org  
Direct 423.468.1130

Katie Harbison 
Vice President

kcharbison@chamblisscenter.org  
Direct 423.468.1122
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